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• Founder, Aalto Ventures Programà HAVP?
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+Cutting edge – future-oriented,
global, transformative

+Seeking knowledge of facts and
benefits

+Skills are important

Some philosophical points



Mixed reality revolution
• MR technologies are expected to disturb the existing

markets like PC and smartphone did when they were
introduced to the markets (Goldman Sachs 2016)



Don’t go tech first



MR HUB – customer benefit first



CASE: DIGILOIKKA



CASE: PONSSE



CASE: METSÄ GROUP



CASE: TECH GROWTH COMPANIES



WOW + A-HAH: 1+1 > 2, 1+0,5 < 1

CURATION > Qtech

FOCAL BENEFIT DRIVERS:
enchantment, dialog elicitation,
stimuli, focusing & priming,
reciprocity and value-in-use



Petri Parvinen
petri.parvinen@helsinki.fi
+358 50 526 4661


